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Introduction 
2079 senior professionals working within the recruitment industry were 
invited to participate in a confidential telephone survey aimed at 
discovering client perceptions of recruiters and the recruitment 
industry.  

168 chose to participate (8%) and came from a variety of industry 
sectors including Information Technology, Pharmaceuticals, Finance 
and Biotechnology. 

Overall, the survey concluded that clients hold a negative perception of 
the recruitment industry and therefore opinion can be granted that 
recruiters have many barriers to overcome when trying to develop 
successful working partnerships. 

An analytical breakdown of the response to each of the survey 
questions follows. 
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Question 1: “On average, how many 
unsolicited calls do you receive from recruiters 
per week?” 
         Average no. of calls by industry sector 

Industry sector Average Range

HR 23 1 – 50

IT 7 1 – 30

Science 3 1 – 5   

Sales 11 1 - 40

 

• Total results ranged from 0 to 50 unsolicited calls per week 

• 12 was the average number of unsolicited calls per week across all 
responding sectors 

• HR professionals experienced the highest amount with an average 
of 23 unsolicited calls per week 

• Science professionals experienced the lowest amount of 
unsolicited calls with an average of 3 per week 

 

Responders to this question added that the unsolicited call can be of 
an even greater annoyance if the interruption is ill-prepared, over 
familiar or unprofessional in its approach. 
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Question 2: “When working with a recruiter, 
how important are the following attributes?” 
A) Listening skills   G) Honesty  
B) Knowledge of your market place H) Upbeat tone 
C) Knowledge of your company  I) Being polite and courteous 
D) Doing what they say they will  J) A caring, genuine interest 
E) Recalling prior conversations  K) A consultative approach 
F) A positive attitude 
 
Percentage split across total number of professionals surveyed: 

  A B C D E F G H I J K 

Essential 86% 58% 13% 84% 30% 41% 86% 11% 36% 16% 45% 

Important 14% 42% 74% 16% 63% 55% 14% 62% 64% 66% 53% 

Not Impt 0% 0% 13% 0% 7% 4% 0% 27% 0% 18% 2% 
 

 

 

 

 

 

 

 

 

 

The top five core attributes that were viewed as being essential: 

1) Listening skills  
2) Honesty 
3) Doing what they say they will 
4) Knowledge of your marketplace 
5) A consultative approach 

Importance of key attributes 
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Level of annoyance and irritation of key attributes for total survey
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Question 3: “When receiving a call from a 
recruiter, how much do each of the following 
annoy or irritate you? 

 
A) Over-familiarity  E) Calling too often  
B) Dishonesty   F) Over selling  
C) Sounding scripted  G) Calling without a valid reason 
D) An aggressive approach   
   
Percentage split across total number of professionals surveyed: 

  A B C D E F G 

Never 11% 3% 11% 3% 5% 4% 2% 

Often 36% 1% 41% 11% 34% 46% 59% 

Always 53% 95% 48% 86% 61% 50% 39% 
 

 

 
 
 
 
 
 
 
 
 
 
 
 
The top five most annoying attributes: 

1) Dishonesty 
2) An aggressive approach 
3) Calling too often 
4)   Calling without a valid reason
5)   Over familiarity  
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Question 4: “How often do you receive the 
following types of unsolicited calls?” 
A) Have you got any vacancies?    
B) A specific candidate that wants to work for your organisation  
C) To obtain a verbal reference on a past employee 
D) The recruiter has worked with you before and would like to again  
E) If you need assistance with a vacancy that you have advertised 
 
Percentage split across total number of professionals surveyed: 

  A B C D E 

Never 7% 14% 54% 12% 7% 

Rarely 29% 50% 30% 29% 34% 

Often 64% 20% 16% 59% 59% 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The three most frequent types of call that clients receive are: 

1) Have you got any vacancies? 
2) Has worked with client in the past and would like to again 
3) To assist with an advertised vacancy 

The two least frequent types of call that clients receive are: 
1) To obtain a verbal reference 
2) Calling about a specific candidate 

 
Frequency of unsolicited calls by type
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Question 5: “From the previous question, which 
of the five options are you most and least likely 
to respond to?” 
Type of unsolicited call that clients are most likely to respond to 
positively:  

 Any 
vacancies 

Specific 
candidate 

Verbal 
reference 

Worked with in 
the past 

Assistance with 
an advertised 
vacancy 

2% 7% 14% 54% 23% 
 

 

Most favourable unsolicited call

Any vacancies

Specific candidate

Verbal reference

Worked with in the past

Assistance with an
advertised vacancy

 
 
 
These results conclude that clients are most receptive to a call from a 
recruiter that they have worked with in the past (54%). Responders to 
this question added that this is because there is already some degree 
of understanding and a relationship between the two parties. 
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Question 5…cont 
 
Type of unsolicited call that clients are least likely to respond to 
positively:  

 Any 
vacancies 

Specific 
candidate 

Verbal 
reference 

Worked with in 
the past 

Assistance with 
an advertised 
vacancy 

45% 23% 9% 0% 23% 
 
 
 

Least favourable unsolicited call

Any vacancies

Specific candidate

Verbal reference

Worked with in the past

Assistance with an
advertised vacancy

 
 
 
The unsolicited call that clients are least likely to respond to positively 
is from recruiters phoning up to ask simply if there are any vacancies 
(45%).  
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Question 6: “Do you have a preferred suppliers 
list for recruitment companies?” 

 
Percentage split across total number of professionals surveyed: 

 Total from 
survey 

IT Industry Science 
Industry 

Other 

Yes 70% 86% 50% 77%

No 30% 14% 50% 23%

 

 

Percentage split of Companies from each industry 
which have a PSL:
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Question 7: “From the previous question, if yes, 
have you ever worked with a recruitment 
company not on your PSL?” 
Percentage split across total number of professionals surveyed: 

 Total from 
survey 

IT Industry Science 
Industry 

Other 

Yes 77% 78% 82% 70%

No 23% 22% 18% 30%

 
 

 
 
 
• 30% of the companies surveyed do not have a PSL. 

• Out of the 70% that do have a PSL, 77% have worked with a 
recruitment company not on that list. 

Percentage split of people surveyed who have a 
PSL, that have worked outside of the list in the past:
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Question 8: “On average, how many times a 
week do you receive unsolicited mail or email 
from recruiters?” 

 
Average no. of unsolicited mail/email received by industry sector: 

Industry sector Average Range

HR 15 0 – 50 

Sales 8 0 – 30 

IT 14 0 – 50   

 

 

• Total results ranged from 0 to 50 unsolicited mail/email per week. 

• The average number of unsolicited mail/email received per week 
across all responding sectors was 10. 

• HR professionals receive the highest amount with an average of 15 
unsolicited mail/email per week. 
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Question 9: “From the previous question, as a 
percentage, how often do you respond to this 
method of contact?” 
Average percentage of unsolicited mail/email responded to by 
industry sector: 

Industry sector Average Range

HR 1% 0 – 15 

Sales 0.5% 0 – 15 

IT 0.5% 0 – 15   

 

Percentage of professionals who respond to 
unsolicited mail/email

Never Respond

Respond under 5% of
the time

respond 6-10% of the
time

respond 10 - 15% of the
time

 

• Total results ranged from 0 to 15  

• Average for survey = 1% 
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Question 10: “When being contacted for the 
first time, which method of communication do 
you prefer?” 
A) Phone call   
B) Email  
C) Door to door / unscheduled visit 
 
 
 
Percentage split across total number of professionals surveyed: 
 

Phone call  60%

Email 40%

Door to door visit 0%

 
 
 

Preferred method of first time contact for all 
surveyed

Phone Call

Email

Door to door visit
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Question 11: “Do you consider recruitment 
companies to be important to the growth of 
your business?” 

 

 

 

The percentage across the total number of professionals 
surveyed that believe recruitment companies are important 

to the growth of their company = 70%. 

 
The percentage across the total number of professionals 
surveyed that believe recruitment companies are not 

important to the growth of their company = 30%. 
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Question 12: “What is the worst type of opening 
line you have heard from a recruiter?” 
         Frequency of statements in given responses: 

A Saying they have worked or spoken with 
someone in the company before 

33

B Being too over familiar 54

C Calling without a valid reason 18

D Over promising 12

E Not being prepared 18

F Other 9
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Question 13: “If you could give recruitment 
consultants one key piece of advice before 
calling you what would that be?” 
         Frequency of statements in given responses: 

A Do research on the company / market place 90

B Be prepared 15

C Don’t use a hard sales approach 18

D Don’t call just to introduce yourself 30

E Have good consultative attributes 9

F Other 3
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The most popular piece of key advice given by respondents is to 
research the company and the market place before you make the call.  
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